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M ission

MAXIMIZE THE POWER OF YOUR MESSAGE WITH OUR OUTLETS
Research provided by American Business Media indicates that an ad 
campaign utilizing a range of media formats is more effective than 
those utilizing just one type of media.  APPLIANCE Magazine is 
on top of the latest generation of Web 2.0 e-media as a complement 
to our well-established magazine. Let us design an integrated media 
campaign targeted to reach your company’s goals from a selection 
of the following tools.

MAGAZINE ONLINE E-MEDIA
Print and digital editions
Global Supplier Directory – January
Profiles of Appliance Industry Suppliers—March/April
New Product Supplement—Nov/Dec
Industry research data

ApplianceMagazine.com
Global Supplier Directory
Ask the Experts
Webcasts
White Papers
Appliance TV

Appliance News
Appliance Stats Brief
Product Showcase
Technology Focus
Custom Newsletters

Put a dominant media company to work for you.

WHY TARGET THE APPLIANCE INDUSTRY?
The appliance industry is second only to automotive àà
as the largest OEM market in the world for materials, 
components, equipment, and services.  

In every major category, from major appliances to àà
floor care to comfort conditioning, from commercial 
appliances to outdoor appliances to electric 
housewares, forecasts for the U.S. market finally 
return to growth in 2010.

In developing markets such as China, Brazil,  àà
and India, the sales of appliances continue their  
fast-paced growth.

Plug into the  
Sales Conversation

APPLIANCE Magazine is more than the VOICE OF THE APPLIANCE INDUSTRY.  
We’re where the conversation about current trends, new technology, and industry news and 
statistics begins for appliance industry professionals. Plug into the buyers and specifiers 
of your products and services by taking part in the community conversations held through 
APPLIANCE Magazine and its integrated media tools.

APPLIANCE has been serving the market longer than any other publication—more than 66 
years. Our name recognition and reputation are distinguished. 

APPLIANCE’s strong global circulation is larger than our competitor’s.��

APPLIANCE reaches all of the multiple buying channels (decision makers AND decision ��

influencers), from designers and engineers to corporate management to purchasing 
managers to manufacturing engineers. Your message reaches all these important buying 
team members.

Today’s buyers get their information from a wide range of sources—in print, online, ��

through e-media. APPLIANCE offers a wide range of interactive media products that 
deliver your message in the format readers want to receive it. 
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Breaking news is delivered by our 
weekly e-newsletter, Appliance News, 
with information on:

OEM financial results��

Mergers and acquisitions��

News from industry associations��

Regulation and new public  ��

sector initiatives

Our newest editorial product, 
Appliance Stats Brief, is a  
twice-monthly e-newsletter that 
presents our highly sought-after 
appliance manufacturing statistics and 
marketplace data such as:

Monthly U.S. Appliance Industry ��

Factory Unit Shipments

U.S. Housing Report��

European Monthly Retail Report��

China Monthly Retail Report��

U.S. Remodeling Market Index��

Much more��

Loyal readership is earned with the delivery of consistently high-quality editorial.  
APPLIANCE provides balanced, in-depth coverage of current trends, new technology, 
industry statistics, case studies, and the critical issues impacting appliance producers. 
End markets covered include:

Heating, ventilation, air-conditioning/refrigeration��

Cooking, laundry, dishwashing, refrigeration, and other major  ��

household appliances

Electric housewares, personal care, and portable appliances��

Consumer electronics��

Water-processing equipment��

Commercial appliances and vending machines��

Home medical and healthcare appliances��

Home power generation and home automation��

The APPLIANCE team is led by editor-in-chief 
Tim Somheil, who has been with the magazine 
for more than 21 years. Managing editor Yaling 
Lee contributes fluency in Chinese to the 
information coming out of the fast-growing 
China marketplace.  With correspondents 
in Japan, China, Europe, and India, the 
APPLIANCE team is able to interpret and 
report clearly on technical developments and market trends around 
the globe.  APPLIANCE Magazine consistently covers key stories 
earlier and more comprehensively than other industry magazines.

In the flagship magazine and in online archives, appliance 
professionals look for:

International Report (Japan, India, China, and Europe)��

Appliance Engineer encompassing the Electronics Report, ��

Technology Report,  
Motor Technology, and 
Manufacturing Technology

Materials Technology��

Supplier Solutions��

OEM Innovations��

Statistical Reports��

U.S. Appliance Shipment Statistics��

New Products��

People��

Upcoming Events��

Appliance Line��

EDITORIAL  V ISION
Editorial Excellence  
Creates a Dedicated Audience

The choice is clear. 
When you want to introduce your products to appliance professionals, plug into APPLIANCE Magazine
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2010  Editorial  Calendar 1
Issue January February March/April May

Ad Close  12/7/2009  1/8/2010  2/24/2010  4/1/2010
Materials Are Due 1 Week After Ad Close

Supplier Articles

Materials & Components 
Forecast (Metals, 
Plastics, Glass, 
Insulation, Motors, 
Controls)

Switches & Switching 
Devices

Refrigeration Systems & 
Compressor Technology

CAD/CAM & Rapid 
Prototyping

Supplier Solutions

 Adhesives, Fastening & 
Joining

Decoratives, Labels, 
Nameplates

Metalworking Equipment

Plastics

Motors

Circuit Boards/ 
Electric Components

Sensors & MCUs

Factory Automation & 
Material Handling

Oem & Feature 
Articles

Association Forecasts Home of the Future  
(Concept Appliances, 
Concept Home Systems, 
Smart Grids & Home 
Automation) 

Commercial Foodservice 
Equipment

Builders Show Report

Oem Innovations  Vending Equipment Outdoor Power 
Equipment

Residential Solar &  
Wind Power

Statistical 
Reports

58th Annual Appliance 
Industry Forecast 
Shipment Statistics

Portrait of the Japanese 
Appliance Industry

 57th Annual  
Statistical Review

International 
Reports

 Europe

China

Japan

India
 

Bonus Distribution

AHR Expo 
Orlando, FL

ATX/MD&M/ 
PLASTEC West 
Anaheim, CA

AHAM Annual Meeting  
Litchfield Park, AZ

ATX South 
Charlotte, NC

Domotechnica Istanbul 
Istanbul, Turkey

Design & Manufacturing/
NEPCON/Assembly 
Boston, MA

ATX/MD&M East/
PLASTEC East 
New York, NY

Value-Added 
Services

FREE bold-face Global 
Supplier Listing

FREE White Paper FREE full- or half-page 
Supplier Profile with  
full- or half-page  ad

FREE Ad  
Performance Study

Global  
Supplier  
Directory!
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2010  Editorial  Calendar 2 
Issue June July/August September October November/December

Ad Close 5/4/2010 6/21/2010 7/30/2010 9/2/2010 11/1/2010
Materials Are Due 1 Week After Ad Close

Supplier Articles

Testing 
Equipment

Sensors & Controls

Quality Testing & 
Certification

Plastics Motors

Ignition 
Systems & Gas 
Technology

Control Panels & 
Displays

Supplier Solutions

Packaging 
Materials & 
Equipment

Cords & Power 
Supplies

Connectors & Wire 
Harnesses

Metals

Adhesives & 
Fastening

Switches

Metalworking

Thermal & 
Acoustical 
Insulation

Finishing & Coating 
Technology

LEDs, Lamps & 
Appliance Lighting

Oem & Feature 
Articles

Housewares & 
Personal Care 
(Home Medical 
Devices)

HVAC—China 
Refrigeration

44th Annual  
Cooking Report

63rd Annual 
Laundry 
Appliances 
Report

47th Report  
on HVAC

Appliances@IFA Show 
Report

Appliance 
Engineering Excellence 
Awards

Oem Innovations

Floor Care Australian International 
Design Awards

Red Dot  
Design Awards

IDEA  
Design Awards

Concept Appliances

APPLIANCE 
ENGINEERING 
EXCELLENCE 
AWARDS

Statistical 
Reports

  Portrait of the 
U.S. Appliance 
Industry

Portrait of 
the Chinese 
Appliance 
Industry

 

International 
Reports

Europe

India

Japan

Europe

India Europe

China

Japan

India

Europe

China

Bonus Distribution

Home Appliances@IFA 
Berlin, Germany

Design & 
Manufacturing 
Midwest/
Assembly/ 
Quality Expo 
Chicago, IL

AHRI Annual 
Meeting 
Scottsdale, AZ

Electrical 
Manufacturing 
Expo 
Dallas, TX

Value-Added 
Services

FREE E-Product 
Showcase

FREE 90-day  
half-skyscraper ad on 
ApplianceMagazine.com

FREE copy 
of the Annual 
Portrait of the 
U.S. Appliance 
Industry report

FREE ad in 
Appliance News

FREE space in  
New Product 
Supplement section

NEW!
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Circul at ion

Total Reach  
through Complementary 
Media Platforms
Buyers of appliance products and services are 
involved with Appliance Magazine across 
several robust media platforms—through our print 
magazine, our e-media newsletters and webcasts, 
and our Web site, ApplianceMagazine.com.

IN PRINT
29,040	… Magazine subscribers**

IN E-MAILBOXES
21,533	… Newsletter subscribers* 

Online Brings Even More Viewers
36,000	… Visitors to ApplianceMagazine.com each month***

With the industry’s highest one-year qualified circulation and 
opted‑in e-mail lists that are meticulously managed to reach only 
interested recipients, Appliance Magazine delivers only the 
highest quality and LARGEST audience across all media platforms.

Total Monthly Reach: 45,775 engaged appliance industry members*

Key Stats 
Engineering/design/manufacturing-related  àà
circulation is 22,742 strong, all requested recipients, 
no list source**

International circulation is an industry-leading 5,671àà **

98% of our users are involved in purchasing appliance àà
products and services.****

Our magazine circulation is 100% qualified. àà
Recipients don’t receive our magazine** or our 
e-letters* unless they have contacted us.

The end result: The industry’s LARGEST Total Advertising Reach

*Publisher’s own data, May 2009
**BPA Worldwide circulation statement, June 2009
***Omniture, July 2009
****Lewis/Clark/Boone Readership Study, August 2008

Geographics*

APPLIANCE delivers your message to the global marketplace.  
We reach 127 countries throughout North America, Europe,  
Central America, South America, Asia and the Pacific, Africa,  
and the Middle East.

127 countries reached
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Circul at ion
Job Title*

APPLIANCE has the deepest organizational reach, covering all the disciplines involved 
in bringing an appliance to market.  APPLIANCE meets the needs of product design and 
engineering, manufacturing, purchasing, marketing, and management professionals. Your 
advertising reaches the entire buying team from design to build. No key group, such as 
manufacturing or upper-level management, is missing.

Global Buying 
Influence
The balanced editorial content of 
APPLIANCE reflects the balanced 
composition of our circulation.  
APPLIANCE Magazine is delivered  
to the right people at the right  
companies from the right end markets 
in the right locations.   

29,040 BPA-audited 
subscribers*

Largest circulation  
in the industry

Primary business at this location*

APPLIANCE is delivered to the wide range of end market users 
of your products and services.  Comprehensive coverage of the 
appliance industry is our advantage.

Unduplicated Reach**

Make sure your ad message is seen by the many industry 
professionals that only receive APPLIANCE Magazine.

APPLIANCE is Preferred**

When it comes to their work, appliance professionals clearly 
prefer APPLIANCE Magazine—even among those that also 
receive Appliance Design.  In a recent survey, 82% of respondents 
considered APPLIANCE more useful in their work than  
Appliance Design.

* BPA Worldwide circulation statement, June 2009
** LewisClarkBoone Readership Study, August 2008,  
*** Signet AdImpact Report, April 2008–May 2009

Design & Engineering Firms	 20.4%

A/C & Refrigeration Equipment	 14.8%

Appliance-related Manufacturing	 7.6%

Consumer Electronics Equipment	 6.3%

Health & Medical Appliances	 6.2%

Heating Equipment	 5.4%

Electric Housewares	 5.1%

Household Cooking Equipment	 4.7%

Appliance Motors & Controls	 4.4%

Business Equipment	 4.3%

Commercial Appliances & Vending	 3.7%

Water-Processing Appliances	 3.3%

Household Laundry Equipment	 3.1%

Appliance Materials & Non-electrical	 2.8%

Foodservice Company	 1.2%

All Other Not Classified Above	 6.7%

0% 10% 20% 30% 40% 50% 60% 70%

14%

64%Engineering & Design: 18,691

4,051

2,940

2,054

1,304

Manufacturing/Production:

Corporate/Administrative:

Marketing & Sales: 

Purchasing & Procurement:

10%

7%

5%

0% 20% 40% 60% 80% 100%

APPLIANCE:

Appliance Design:

82%

17%

MORE EYES THROUGH PASS-ALONG***

The average issue of APPLIANCE Magazine is passed along to 
2.5 people after the subscriber is done reading it. That means 
approximately 90,024 appliance industry professionals are seeing 
your advertisements.

0 20 40 60 80 100%

APPLIANCE subscribers 
that also receive 

Appliance Design:

APPLIANCE subscribers 
that do not receive 
Appliance Design:

79%

21%
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3M
A O Smith Corp
Abbott Labs
Alliance Laundry Systems
Allied Air Enterprises
American Trim
American Water Heater Co
Ametek
Arcelik
Baxter Healthcare
Beckman Coulter Inc
Bge Home
Black & Decker
Bosch & Siemens
Bose Corp
Boston Scientific
Bradford White Corp
Broan Nutone
Carrier Corp
Caterpillar Inc
Cisco Systems
Conair Corp
Copeland Corp
Covidien
Dacor
Danfoss Inc
Delphi Automotive Systems
Eaton Corp
Electrolux
Emerson Appliance
Emerson Climate
Ethicon Inc
Fasco
Flowserve
Follett Corp
Freescale
Friedrich Air Conditioning
GE Appliances
GE Consumer & Industrial
GE Medical Systems
Godrej & Boyce
Goodman Manufacturing

Gorman Rupp
Haier
Hamilton Beach
Hearth & Home
Heatcraft
Henny Penny
Hewlett Packard
Hill Phoenix
Hillrom
Hobart
Honeywell
Hussmann
IBM
IMI Cornelius
In Sink Erator
Indesit
Ingersoll Rand
Intel
Invacare Corp
Invensys Inc
ITW
Jarden Consumer Solutions
John Deere
Johnson Controls Inc
Johnson Electric
Kohler Co
Lennox Industries
LG Electronics
Liebert Corp
Lockheed Martin
Mabe
Manitowoc
Maytag Appliances
McQuay International
Medtronic
Mestek
Midmark Corp
Miele & Cie
Modine
Motorola
MTD Products
Norcold

Nordyne
Northrop Grumman
Panasonic
Pentair Pool Products
Philips Medical Systems
Pitney Bowes
Plexus
Raytheon
Regal Beloit
Respironics
Rheem
Robert Bosch Gmbh
Rockwell Automation
Samsung
Sanyo Energy
Sears
Sensata Technologies
Siemens Building Technologies
Siemens Medical Systems
Steris Corp
Stryker Endoscopy
Sub Zero
Sunrise Medical Inc
Tecumseh
Therm O Disc
Thermo Fischer Scientific
Thermoking
Toro
Trane
Tutco
Tyco Healthcare
Tyler Refrigeration
Vestel
Viking Range
Weber Stephen Products
Whirlpool Corp
White Rodgers
Wolf Appliance
Xerox Corp
York

Knowing that APPLIANCE connects with the right companies instills confidence that an 
advertising investment has power and will earn the appropriate payback.  Our subscribers 
work for the leading appliance designers and producers of appliances across the entire 
market and around the globe.

CIRCUL AT ION
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Online
With 24/7 selling power, 
the online Global Supplier 
Directory increases your 
exposure, helps build your 
brand, and leads to new sales 
to the younger, e-media savvy 
buyers in the marketplace.  
You can benefit from:

A comprehensive database ��

powered by a proven  
search engine

E-mail basket that allows users to contact you directly��

Links to your company Web site��

12-month presence��

Access to ad performance via Doubleclick, one of the most ��

proven ad measurement systems in e-media

2010 Online Rates
Logo listing $780 per year

Sponsored search listing $500 per year

Power ad $650 per year

In Print
The printed APPLIANCE Global Supplier Directory appears in the 
much-anticipated January issue. With a conservative investment, 
you can get your company noticed from among the 2,000+ listed 
suppliers selling to the appliance industry.

29,040 potential buyers�� *

Year-long shelf-life��

Global distribution��

Most well-known buyer’s guide in the appliance industry��

2010 Print Rate
Logo/print ads $235 per column inch

GLOBAL  SUPPLIE R  DIRECTORY

The Global Supplier Directory averages more than 5,600 page views per month. 

Shouldn’t you be getting this visibility for your company’s products?

Elite Sponsor Package
Combine the benefits of the print and online Global Supplier 
Directory to create an integrated marketing program. 

Create New Sales
Find out what year-long exposure and direct access to qualified buyers can do for you. An integrated 
online and in-print program combines the shelf-life power of print with the immediacy of online 
search.  Make it easy for users to find and reach you through the Global Supplier Directory.

2010 Elite Sponsor Package Rate
Elite Sponsor Package $1,930 

(à la carte price would be $2,400)

*BPA Worldwide, June 2009 circulation statement

The Elite Sponsor Package includes:

2-inch print ad��

Logo listing��

Sponsored search listing��

Power ad��

20% discount on all additional ��

print and online Global Supplier 
Directory ads
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ASK THE EXPERTS
Hosted by ApplianceMagazine.
com, Ask the Experts gives you 
the opportunity to be a respected 
problem-solver and knowledgeable 
resource for your appliance audience.  
Sponsors serve as our resident experts, 
our readers’ exclusive source for 
information on all their appliance industry-related and  
application-specific questions pertaining to your area of expertise.  
Your visibility on Ask the Experts includes:

The opportunity to become one of our experts is extremely limited 
so contact your sales executive right away. 

WEBCASTS
Generate leads, gain mindshare, and connect 
with your customers and prospects through 
exclusive and co-sponsored webcasts from 
APPLIANCE Magazine.  Our editors will 
work with you to determine a compelling 
topic for the appliance audience.

Performance data:  In 2009, our sister 
magazine averaged 411 registrants and 68 
minutes of participation for their webcasts.  The same number of 
leads could be listening to you.  Webcast sponsors receive:

Custom marketing campaign with your logo including e-mail ��

invitations, print advertising, online advertising, e-newsletter ads, 
and editorial coverage

Participation as an expert panel member��

List of qualified sales leads from webcast attendees including ��

name, company name, address, job title, and e-mail address.

Contact your sales executive to start planning your webcast.

How can you reach these buyers?
Dynamic ads with sight, sound, and motion placed in a 12-month 
program help you build brand awareness and get buyers to take 
action.  While a consistent, long-term presence with a strong call-to-
action is most effective, lower frequencies are available for targeted 
programs.  All advertisers receive analytics from the e-media 
industry’s leading tracking system, DoubleClick.  Ask your sales rep 
about our frequency rates for these ad sizes:

FOCUS ON E-MEDIA

ApplianceMagazine.com
The industry’s premier social networking and content Web site is ideal to showcase your 
company’s brand identity to the marketplace.  ApplianceMagazine.com is where industry 
professionals search virtual libraries of information and conduct industry conversations in 
real time.  Leading decision makers regularly search ApplianceMagazine.com to:

Access breaking news��

Participate in specific communities��

Access archived articles about new technology��

Read our blogs��

Access current and historic industry statistics��

Who is logging onto ApplianceMagazine.com? 
Nearlyàà  90,000 page views per month*

ApplianceMagazine.com ads average 50 click-thrus per advertiser per monthàà

Visitors from companies such asàà *

Haier
Lennox Industries
Bissel
Whirlpool
Xerox
Dirt Devil
Rheem

Friedrich  
Air Conditioning

Trane
Toshiba
Omron
Motorola
Home Depot

Philips
Walgreen’s
Viking Range
Miele
Lowe’s
Panasonic
Hitachi

Goodman 
Manufacturing

Best Buy
Bosch
Ikea
Steris
Textron

Samsung
Easy Card Laundry
Echelon Home 

Products
Sony
Delta Furniture
A.O. Smith

Bose
Built-in Vacuum
Panera Bread
Hill Phoenix
Alarm Security Inc.
Victory Refrigeration
Franke Group

John Deere
Bosch Appliances
Master-Bilt 

Commercial 
Refrigeration

And more

Leaderboard��

Skyscraper��

Half skyscraper��

Button��

Interstitial��

Zone skyscraper��

Zone half skyscraper��

White papers��

Appliance TV��

*Omniture Web Analytics, July 2009

Your bio��

A headshot��

Your company’s logo��

Links to your company’s ��

Web site

Site usage and contact data��

Promotional support in  ��

the print edition of  
APPLIANCE Magazine

Over 36,000 visits per monthàà *

NEW!
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PRODUCT SHOWCASE
This lead-driving e-newsletter 
brings buyers to your Web site 
who are actively seeking your 
products and services.  You can 
create interest in your products, 
drive traffic to your Web site, alert 
buyers to introductory offers, and 
invite prospects to events.  Begin 
the sales conversation here.

PRODUCT SHOWCASE
Frequency: Monthly

Circulation: 20,000

Performance data: Product Showcases average a 25.6% 
open rate for high brand awareness and 
2.2% click-thru rate for a significant “take 
action.”  That’s 440 leads per blast. The 
click-thru rate indicates pre-qualified buyers 
are actively seeking information about the 
advertiser’s products and services.

TECHNOLOGY FOCUS
Topic-specific e-newsletters are 
custom-designed and delivered 
to narrow, targeted circulation 
segments.  Editorial is precisely 
oriented to related technology, 
new products, and market 
segment news.  These are custom-
developed technology newsletters 
that can target your concentration 
in the marketplace.   
Examples include:

Electronics Update��

Energy Efficiency Update��

Motors & Air Movers��

Greening of the Appliance Industry��

Quality & Testing Report��

TECHNOLOGY FOCUS
Frequency: Quarterly

Circulation: Topic dependent

Performance data: Our Technology Focus newsletters 
average a 30.6% open rate for high brand 
awareness and 2.8% click-thru rate on an 
average circulation of 15,000. 

APPLIANCE NEWS   
New competitive pricing!

Appliance News is valued by 
subscribers for its timely updates 
on general news, the global 
economy, financials, people, 
associations, and events.  Your 
advertising in Appliance News is 
surrounded by must-read editorial 
and is push-marketed to decision 
makers’ inboxes every week. 

APPLIANCE NEWS
Frequency: Weekly

Circulation: 17,000  New higher circulation!

Performance data: Appliance News has an astonishing 33.4% 
open rate and a 6.7% click-thru rate, far 
above the B-2-B industry average

APPLIANCE STATS BRIEF
As the industry’s leading 
source for market and industry 
statistics, we now have an 
e-newsletter that delivers our 
highly sought-after manufacturing 
statistics and marketplace data 
as soon as they are available.  
Introducing Appliance Stats 
Brief.  Sponsorships are limited 
to 4 sponsors per newsletter (8 
per month). Advertising is multi-
channel and provides advertisers 
with an instantly integrated  
ad campaign:

E-Newsletter: Medallion ad ��

plus 30–40 words including up to 5 links

Web site:  4 rotating ads on the Statistics pages (2 leaderboards, ��

button, half skyscraper)

Print: Sponsor logo on the Statistics page of the print and digital ��

edition of APPLIANCE Magazine 6X during the  
1-year sponsorship

APPLIANCE STATS BRIEF
Frequency: Twice-monthly

Circulation: 30,000

Performance data: Appliance Stats Brief averages a 33.5% 
open rate and 6.3% click-thru rate— 
higher than most e-newsletters in the  
B-2-B marketplace.

FOCUS ON E-MEDIA

NEW!
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APPLIANCE MARKET RESEARCH
APPLIANCE Magazine has 
monitored appliance industry 
statistics for more than 50 years. 
Our market research reports 
provide concise, data-rich reports 
for industry analysis and strategy 
development. APPLIANCE market 
intelligence ensures you have 
access to the most accurate industry 
information available.

Contact Sandra Baker, Data 
Products Manager, to gain access to 
this critical information. 

sandra.baker@cancom.com; +1-215-944-9836

GET IT FAST!  GET IT GREEN!  DIGITAL EDITION
Digital editions are growing in popularity with subscribers due to 
their fast delivery, environmentally friendly paperless archives, and 
ability to access embedded links to related news and information.  
Rich media digital ads placed within our digitally delivered 
circulation leverage brand awareness and elicit immediate response.  
Space-limited ad opportunities include:

E-notification sponsorship��

Digital ad on the magazine’s cover��

Digital ad on the inside pages of the issue��

Digital editions are extremely popular with APPLIANCE 
Magazine’s Web-savvy readership as indicated by the  
performance statistics.

100% of digital delivery survey respondents have read a digital ��

edition of APPLIANCE in the last three months.*

89% rated their experience with the digital APPLIANCE at very ��

satisfied or satisfied.*

98% of respondents took an action as a result of reading  ��

an article*

81% of respondents took an action as a result of seeing an ad�� *

Digital ads averaged 146 click-thrus per month in the first  ��

half of 2009

PROFILES OF APPLIANCE INDUSTRY SUPPLIERS— 
March/April
Reach and influence the largest 
global audience in the appliance 
industry with the 33rd annual 
Profiles of Appliance Industry 
Suppliers. Take advantage of FREE 
profiles to tell your company’s 
history, present your product line, 
or introduce a new product.

All full- and half-page advertisers 
will receive a corresponding FREE 
profile. Advertiser profiles will also 
appear on ApplianceMagazine.com 
during the months of March and April—making your March /April 
ad buy an integrated campaign with just one purchase.

NEW PRODUCT SUPPLEMENT—Nov/Dec 
The New Product Supplement 
offers advertisers FREE profiles 
to showcase their product line to 
the entire buying team.  Run an ad 
in the November/December issue 
and receive the equivalent space 
(up to one page) in our four-color 
New Product Supplement section.  
Nothing elite about this advertiser 
bonus—every ad size qualifies!

Your highlight of a new product 
or service will be reproduced on 
ApplianceMagazine.com during 
the months of December and January to give you exposure in print 
and online.

APPLIANCE ENGINEERING EXCELLENCE AWARDS— 
Nov/Dec
New for 2010, the APPLIANCE Engineering 
Excellence Awards recognize outstanding technology 
within the industry.  APPLIANCE Magazine's editors 
will research case histories and white papers detailing 
how OEMs solved technical problems. Throughout the year, these 
stories will appear in the pages of the magazine and on our Web 
site. At the end of the year, a panel of experts will look at all of the 
candidates and choose the most innovative solutions.  These will be 
featured in our November/December issue and online.

Contact our editors with your candidates for the new APPLIANCE 
Engineering Excellence Awards.

tim.somheil@cancom.com

APPLI ANCE E XCLUSIVES

*Profile of the Digital Magazine Reader, conducted by Texterity, March–April 2009

NEW!
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Rates (All E-Media rates are net.)

Specs

2010  E-MEDIA  RATES  &  SPECS

Rates per Month 1x 3x 6x 9x 12x

Leaderboard $967 $946 $917 $896 $867

Skyscraper $700 $685 $650 $635 $600

Half Skyscraper $533 $515 $490 $475 $458

Button Ads $300 $280 $270 $265 $225

Zone Skyscraper $396 $380 $370 $350 $345

Appliance TV $1,600 $1,433 $1,400 $1,333 $1,100

White Paper $695 $675 $650 $620 $575

Appliance Talk Blog Ad $850 $800 $780 $750 $735

Interstitial (priced weekly) $950 $875 $750 $700 $625

Annual Rates

Sponsored Search Listing $500

Logo Listing $780

Power Ad $650

Elite Sponsor (all three positions) $1,930

ApplianceMagazine.com Global Supplier Directory

E-Newsletters
Appliance News

Weekly rates  
(per issue)

1 issue 4 issues 8 issues 16 issues 52 issues

Premium Position $1,150 $685 $640 $600 $575 

Standard Position $950 $525 $500 $485 $450

Appliance Stats Brief

Bi-Weekly rates  
(per issue)

4 issues 8 issues 16 issues 24 issues

Premium Position $685 $650 $625 $590 

Standard Position $590 $550 $525 $500

Technology Focus Newsletters

Rates per Month  
(per issue)

1 issue 4 issues 8 issues 12 issues

Premium Position $1,450 $1,380 $1,345 $1,200 

Standard Position $1,250 $1,200 $1,150 $1,095

Product Showcase

Rates per issue 1 issue 4 issues 8 issues 12 issues

Standard Position $750 $675 $600 $525

Appliance Digital Edition

Rates per Month (per issue)

Cover Ad  $1,300

E-Mail Notification Ad  $1,300 

Digital over page ad  $650

ApplianceMagazine.com Global Supplier Directory
Pixels File size

Leaderboard 728 x 90 25KB

Skyscraper 120 x 600 35KB

Half-skyscraper 120 x 240 15KB

Rectangle 300 x 250 35K

Button ad 120 x 60 15KB

Interstitial 640 x 480 35KB 15 seconds

GIF, Animated GIF, JPEG, HTML, Flash, rich media accepted. 
Please provide URL for link.

Pixels File size

Logo Listing 200 x 40 15KB

Sponsored Search Listing 200 x 40 15KB

Power Ad 500 x 175 15KB

GIF, Animated GIF, JPEG, HTML, Flash.  
No rich media accepted. Please provide URL for link.

Pixels

Appliance News 728 x 90

Appliance Stats Brief 125 x 125 medallion with 30 to 40 words of text including up to 5 links.

Technology Focus

  Leaderboard 728 x 90

  Logo 120 x 60 with 120 words of text including headline.

Product Showcase 50–75 words of copy including headline; color image at 100 x 100 pixels. 

GIF or JPEG files only. No rich media accepted. Please provide URL for link.

E-Newsletters
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Please send online production questions to:

Jamie Quanbeck

E-Media Project Manager

jamie.quanbeck@cancom.com

+1 608-442-4467

For all other questions including sales, contact:

Jim Wagner

Publisher

james.wagner@cancom.com

+1 610-409-9081

Please send insertion orders, display materials, and 
production questions to:

Adrienne Davis

Production Coordinator

adrienne.davis@cancom.com

Canon Communications

11444 W. Olympic Blvd., Suite 900

Los Angeles, CA   90064

Please send editorial submissions to:

Tim Somheil

Editor

tim.somheil@cancom.com

+1 630-636-6385

+1 630-636-6386 (fax)

General  Information

Our unique position as the appliance industry’s leading information source is 
strengthened by our affiliation with Canon Communications’ B-2-B media portfolio. 
Canon’s strength comes from:

Leading global media company with publications, e-media,  ��

and events

Total database of 735,000 records��

17 B-2-B publications with worldwide circulation��

36 Web sites (1,346,619 page views and 422,000 unique visitors monthly)��

37 national and international trade shows across 7 countries��

Strategic focus on markets related to the appliance industry such as medical devices, ��

plastics, and packaging

Canon Communications llc—

Reaching Advanced 
Manufacturing  
the World Over
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Changes And Cancellations: Neither advertiser nor its agency may G.	
cancel after published space closing date. Cancellations, as well as 
changes in insertion orders, will not be accepted by the Publisher 
after the closing date.  Cancellations must be in writing, and none 
is considered accepted until confirmed in writing by the Publisher.  
Covers and special positions are contracted on a non-cancellable 
basis.  Digital advertising is contracted on a non-cancellable basis. 
Advertisers will be short-rated if, within the calendar year 2009, they 
do not advertise at the frequency on which their billings have been 
based.  Advertisers will be rebated if, within the calendar year 2009, 
they use sufficient additional space to warrant a lower rate than that at 
which they were originally billed.

Payment Terms: All invoices are due and payable upon receipt. H.	
Publisher reserves the right to hold advertiser and/or its advertising 
agency jointly and severally liable for all such monies as are due. All 
unpaid balances 30 days past invoice date will be assessed a monthly 
service charge of 1 1⁄2% of the unpaid balance. Advertisers agree to 
pay all costs of collection, including reasonable attorney fees, in the 
event of default of payment.

This agreement shall be interpreted according to the laws of the I.	
State of California. Any dispute arising hereunder shall be subject to 
arbitration in Los Angeles, California, in accordance with the rules of 
the American Arbitration Association.

The publisher will not be bound by any terms or conditions, other J.	
than those set forth in this Media Guide, unless specifically agreed to 
in writing by publisher. Publisher is not bound by conditions printed 
or appearing on insertion orders, or copy instructions which conflict 
with provisions of this Media Guide. Terms and conditions, other than 
advertising rates, are subject to change by publisher without notice.

All orders placed by the advertiser and received by A.	 Canon 
Communications llc or any of its subsidiary companies 
(“publisher”) shall be governed by the provisions of the current Canon 
Communications llc Media Guide (“Media Guide”), including the 
general terms and conditions stated below.

Agency and advertiser expressly warrant that they have the right B.	
to publish the advertising. Agency and advertiser shall indemnify 
publisher against any damages and related expenses (including legal 
fees) arising from the publication of the advertising.

All contents of advertisement are subject to publisher’s approval. C.	
Publisher reserves the right to reject or cancel any advertisement, 
insertion order, space reservation, or position commitment at any 
time without cause. Publisher reserves the right to insert the word 
“advertisement” above or below any copy.

The positioning of advertisements is at the discretion of the publisher D.	
except when an advertiser has paid the preferred position charge and 
the publisher has confirmed the availability of this position in advance 
(see item G).

Publisher is not liable for any costs or damages if for any reason it fails E.	
to publish an advertisement. Publisher’s sole liability as to any failure, 
fault, error, or omission on its part shall be limited to offering a refund 
of advertising space charges or to publishing the tendered advertising 
in the next available issue. The publisher has no liability for any errors 
or omissions in key numbers or advertisers index listings. Publisher is 
not responsible for original materials.

Publisher is not liable for delays in delivery and/or nondelivery in F.	
the event of an act of God, action by any governmental or quasi 
governmental entity, fire, flood, insurrection, riot, explosion, embargo, 
strikes—whether legal or illegal, labor or materials shortage, 
transportation interruption of any kind, work slowdown, or any 
condition beyond the control of publisher affecting production or 
delivery in any manner. 
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ApplianceMagazine.com

Corporate And Production

Canon Communications llc
11444 W. Olympic Blvd., Suite 900
Los Angeles, CA 90064 USA
+1 310-445-4200
+1 310-445-4299 (fax)

Sales Office

Canon Communications llc
30 Two Bridges Road, Suite 227
Fairfield, NJ 07004 USA
+1 973-808-0975
+1 973-808-6557 (fax)

A Canon Communications llc Publication


